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‘“TRY NOT TO BECOME A MAN OF SUCCESS,
BUT A MAN OF VALUE”

Albert Einstein



Millennials

+ Gurrent age of 18- 34

+ Have made social media a part of their daily lives

+ When compared to baby boomers, millennials are twice as likely fo
prefer getting information from people vs. a company

+ Aftention spanis 12 seconds



Gen 7z

+ Gurrent age of 20 &under (the generation after Millennials)
+ (annof remember a time before social media
+ Most ethnically diverse generation in US history
+ Twice as likely fo shop on mobile than Millennials

+ Attention span is 8 seconds



fNe question remains.

HOW GAN WE REACH THOSE AUDIENGES
EFFIGIENTLY AND EFFECTIVELY?






